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What can Philanthropy Provide?

Philanthropy is based on voluntary action for the common

good. It is a tradition of giving and sharing that is primary
to the quality of life.

“ Fund raising is at its best when it strives to match the
needs of non profits with donors’ need and desire to
give”

» Henry (Hank) Rosso’s, Achieving
Excellence in Fund Raising



Sponsorship vs. Philanthropy

Sponsorship

« Marketing/advertising
budget

« Highly public
 Written off as business
expense

Charitable Gift

 Donations or

philanthropy budget
 |Less fanfare

* Write-off limited by
CRA



WWW.STATCAN.GC.CA

Total amount of

donations in 2013 $12.8 billion

Average annual
amount per donor

Number of donors

24,051,000

M=

82%

Proportion
of donors (%)

AMOUNTS DONATED TO DIFFERENT TYPES OF ORGANIZATIONS (BILLIONS OF DOLLARS)

5.2 RELIGION

1.7 HeauTH

4.6 SOCIAL SERVICES

4.3 INTERNATIONAL ORGANIZATIONS

WOMEN ARE MORE LIKELY TO GIVE TO A
CHARITABLE OR NON-PROFIT ORGANIZATION

WOMEN MEN
Gave money T
84% 80%
Gave food
66% 53%

Gave any clothing,
toys or household goods

70%

82%

LAW, ADVOCACY AND POLITICS 04
DEVELOPMENT AND HOUSING 0,2

ARTS AND CULTURE 0.2
UNIVERSITIES AND COLLEGES 0.2

SPORTS AND RECREATION 0.2
EDUCATION AND RESEARCH 0.3

ENVIRONMENT 0.3
HOSPITALS 0.6

S GRANT-MAKING, FUNDRAISING AND 0.7
o

RS VOLUNTEERISM PROMOTION

OLDER CANADIANS GIVE MORE ON AVERAGE

AY S

PROPORTION AVERAGE AMOUNT
OF DONORS (%) AGE PER DONOR ($)
I 67 | 15t024 207 o

I 81 | 25t034 | 364 ]
N 85 35t044 427 [
N 87 | 45t054 664
N 87 | 55t064 681

I 86 | 65to74 | 715 T

N 85 75andover | 726 S

Survey done
every 5 years

http://www?23.statcan.qgc.ca/

imdb/p2SV.pl?Function=

getSurvey&SDDS=4430




Our Libraries 2015
li:g

UBC . .
Les D University SURREY
1C0 Wiwn mEm | F mme gy Uriversity SR
Vancouver
Public Library

Total Raised: $8,650,836
Number of Donations: 3734
Gift in Kind: $2,688,142

W

GREATER VICTORIA
PUBLIC LIBRARY



The Donor Pyramid

PLANNED
GIVING

Bequests
Planned Gifts

N
&L MAJOR GIVING
O )
& Endowment Campaigns
S Capital and Special Campaigns

Q/ Major Gifts (individual, corporate, foundations)

ANNUAL GIVING
Support Group Organisations
Special Events / Benefits
Annual Giving Campaign / Direct Mail Program
Selected Publics
All the Public - Everyone in the Area




Building a Case for Support
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Gift Range Chart: $100,000

Prospects Gifts o

Lead gifts $10,000 $20,000 55%

(1 3) 55,000
9 3 $5,000 $15,000
24 8 $2,500 $20,000

Major gifts 80 20  $1,000t0$2,499  $20,000 35%

(1:4)

35,000
160 40 $250 to $999 $15,000

General Gifts 250 50 Under $249 $10,000 10%

(1:5) 100,000




Fund Raising Process

/ IDENTIFICATION \

STEWARDSHIP CULTIVATION

\ SOLICITATION /

Or the donor cycle




Stewardship saying thank you 7 times
in 7 different ways




Donor Expectation

Organizations with integrity, longevity, and who are having
demonstrable impact are judged trustworthy.

Decisions based on personal experience or that of a family
member with the organization.

More restrictive of their gifts to ensure funds are spent as intended.

Multiple revenue sources, grants and sponsorships, cash,
insurance policies, gift of securities, gifts of property.....

Looking at impact and the quality of the organizations performance
and leadership.

Benefits are both intangible and tangible.



Who Gives

SFU Donor Types 2015/2016

0% 2% 1%

s Alumni

= Charitable Organiation
= Corporation

= Community Friends

= Estates

= Government

{.

= Community Groups



Who do we have relationships with..
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Everyone is a Fundraiser

The Library team provides the program expertise, vision
and passion, and connections to customers

Development provides the support and strategic
planning to build and strengthen relationship

Fundraising is about relationships and authentic
relationships take time to build.

Before an organization can fundraise they will need to
friend-raise.



Identification

Cultivation Cycle

Who is a prospect?

Investment

Not the end of
the process!

/

The Relationship

Involvement

From outsiderto insider

Information

What do we tell them?
How do we deliver
the message?

Interest

It must be built!



|dentification




Relationship Building

Fund developmentis not
a silver bullet or a magic wand.

It is a strategic and thoughtful building of
relationships with your supporters.



Share your Stories




Storytelling....
for Fundraising




Changing perceptions through
storytelling...it works!

e Kotter and Deloitte Consultingconducted international
research to further explore the concepts identifiedin Leading

Change (1996)

e Results:
— Seeing-feeling-change pattern study is the most effective
change lever

— People retain information through story telling

— Change in perception requires more than information and
data sharing



Confectionary

Pronunciation

E’A.é Gude

Macaron
mac-a-ron
| was made
from angels’ cears

(and almond meal)
by unicorn foals.

Macaroon
mac-a-roon

I was made from
dessikated coconur by
your grandmother,




The story’'s about the donor

PAY TO
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* Fundraising is heart, not head

* Fundraising is about action, not
education

* Fundraising is specific, not general

Future Fundraising Now, Jeff Brooks, November2015



“Research indicates transformation, not information,
drives financial support.” ocLc report 2008



Every L|brary Has Great Storles
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Surrey Libraries - Jeannie

TANYA THIESSEN

Digltal Literacy Instructor for Surrey Librarles JogtVNEWS

P »l o) 046/130



Great Media
Coverage
-+

A Compelling Pitch

the “Pixar Pitch” leverages
storytelling to demonstrate a
transformation that inspires a

prospective donor to give.

www.spacesworks.com/the-pixar-
pitch/




Creating Meaningful
Stories







Supporting
Development
from a Grants
and Awards
Librarian
perspective

University |, . ;
@Y of Victoria | LiPraries

Home Search & find

University Librarian's Office

Research help Hours & locations Use the libraries Featured collections & initiative

Ask us Citation help Subject guides Subject librarians Workshops Helpvideos Research tips Research help de

Hours

My library account

Ask us

home » research help » subject librarians

Christine Walde
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Christine Walde is the Grants and Awards Librarian at the University of Victoria
Libraries, where she supports and enhances the research activities, advancement
and community engagement priorities of UVic Libraries, specifically in the areas of
grants funding and awards, as well as special projects related to community
engagement.







Building a Culture of

Philanthropy




Contacts

Leslie Fields, University of British Columbia, Library
leslie.fields@ubc.ca

Cyndy Hill, Surrey Libraries
cahill@surrey.ca

Virginia Hong, Simon Fraser University, Library
vshong@sfu.ca

Jenny Marsh, Vancouver Public Library Foundation
[enny.marsh@vpl.ca

Christine Walde, University of Victoria Libraries
cwalde@uvic.ca

Daphne Wood, Greater Vancouver Public Library
dwood@gvpl.ca




Thank you!




